
I STAND AGAINST IGNORANCE 

CHALLENGE 

Craft a program that can be launched to build the capacity and skill of young people 
to claim back their resources. This model should identify how Zambia can invest in and 
train youth now to have competent and skilled man power that can head big 
developmental projects in the upcoming years. The program should answer questions 
such as, how can knowledge transfer happen so that we do not have to outsource 
forever? This model should be a practical suggestion/recommendation that can be 
implemented by either public/private sector to ready a generation to manage its own 
affairs. 

INTRODUCTION 

Ignorance is defined as the lack of knowledge or information. It describes a person in 
the state of been unaware.  

As it is written in the book of Hosea 4:6, My people perish because of lack of 
knowledge. The cost of ignorance is deadly and this has a dent on our nation and 
largely on Africa. Many times we hear of our government selling mines, companies, 
industries etc we sit back with no interest in the deal and let it be because it’s the 
“government”. 

Youths must be encouraged to be independent and stand up for what they believe in, 
to emulate people such as Lucy Sichone (Human rights activist) who stood up for what 
she believed and stated many times “you need to wake up and understand what is 
going on”. 

FINDINGS 

Being that Zambia is a country that boasts vast mineral wealth, two cases were 
considered 

CASE STUDY 1:  

Konkola Copper Mine: In 2004, Konkola Copper Mines was sold to a foreign investor, 
Vedanta Resources. The country went into much heated talk about the cheap sell 
when media houses reported the company chairman allegedly mocking Zambians 



over a $500 million profit the mine earned annually after investing a trivial $25 million. 
Even more dismay arose as authorities such as ZRA had no clear answer as to whether 
the company had not been declaring its earnings in Zambia. 

This saga eventually culminated in December of 2016 with a British court ordering 
Konkola Copper Mines (KCM), Zambian unit of Vedanta Resources, to pay Zambia’s 
state-owned mining investment company (ZCCM-IH) about $100 million. ZCCM-IH 
have since started to receive payment of the $100 million. 

CASE STUDY 2 

Tullow Oil: Government in June 2016 signed and awarded a Petroleum Exploration 
Licence in Northern and Luapula Provinces to Tullow Oil. The firm is to invest 69 
million USD over a period of time for exploration. 

 Mines Minister Christopher Yaluma said the project will enable Zambians gain 
technical skills. He further said that his ministry had since commenced reviewing the 
Petroleum Act of 2008 to help the country become competitive in the sub sector in the 
region. 

Aspiration 6 of Agenda 2063 envisages an Africa whose development is people 
driven, relying on the potential of African people, especially its women and youth, and 
caring for the youth.  

It is planned that by 2063, leadership would have engaged and empowered youths. If 
this is what we want our Africa to be, what then must the youths and leadership do? 

RECOMMENDATIONS 
The following must be done by both the leadership and the youth: 

1) As youths and every Zambian we need to understand where we are coming 
from. We need to know your heroes Inspirations know the mistakes made and 
actions took. So that we do not repeat the same things 

2) Building and/or maintaining resource centers where youths and government 
officials can meet yearly or quarterly to collect and assess ideas, business ideas, 
plans  
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3) In relation to KCM there was need for consultation by involving surveyors to 
estimate how much the mine was worth.  

4) Youths must take time to research and know how things really are, because as 
long as we do not know we cannot take action.  

5) Young people must think of planning processes now where land, resources and 
people are put first. 

6) There should be effective sensitization of vision 2030 in schools and Universities 
so that every youth out there has in mind of where we want to go and be as a 
country in the next 13 years. 

7) Find out the key percentages that youths can be actively engaged in decision 
making for national affairs 

8) In relation to Tullow Oil Company, we need to identify the young people who 
have the skills to manage the mine and groom them. 

9) Stop the exploration of the mine and review the whole process 

10) The young people are going to petition, we will go to the ministry of education 
and the ministry of mines. To do this we have agreed to research further on the 
issue. This petition can begin online in order to get as many youths as possible to 
participate. 

11) As we petition we are going to present recommendations on what we want the 
situation to be. 

12) Assess the kind of policy that is in place  

13) Review the education curriculum and incorporate such issues. Our current 
education system does not provide us with such knowledge 

14) Our minerals must be people centered and there must be a critical engagement 
of the youths. 

15) Invest in young women and men in terms of programs; have them participate in 
UN conferences. 

PROGRAMS TO IMPLEMENT 
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❖ WEBSITE 

Proposed Names for Website 
• Youth Stand 4 Africa 
• Youth Initiative 4 Africa 
• Africa: We Take A Stand 
• African Youths Standing Against Ignorance 

Mission Statement 
To have a knowledge based society that will contribute to innovation and 
entrepreneurship in Zambia.  

Suggested content for this website: 
1) Policy and legal documents including the national budget and the national 

constitution. 
2) Zambian and African History to give an understanding of where we are coming 

from, acknowledge our own heroes and also uphold our cultural and ethnic 
values.   

3) This website will have interactive forums that will enable the youth to formulate 
innovative and developmental strategies. Also to provide solutions for and by 
the youth. 

4) Simplifying the literature or terms in the documentation in order to make the 
website inclusive. 

5) Current affairs and creative videos, which will be interpreted   into different 
languages of our country. 

6) Linked content to a mentorship program. (iCAN Maxwell) 

We will market the website through network providers to send messages to everyone. 

In order to have every youth inclusive, monthly magazines to reach out to community 
schools will be published. 

Key Partnerships: 
1. iCan Maxwell 
2. ZICTA 
3. Vodafone 
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❖ PETITION REGARDING TULLOW DEAL 

The petition regarding the Tullow Oil petroleum exploration, is to push for 
transparency on the behalf of government, specifically the ministry of mines on whose 
assessment and recommendations the license was given.  

The information we are asking for include:  

a. Profiles of the professionals involved  

b. Environmental impact assessment  

c. Exact area of operation 

d. What exactly does Zambia get out of it? 

i. Employment? 

ii. Share? 

e. Terms of reference  

i. Time frame of lease 

f. Consultation process prior to granting license (ZEMA)  

i. Have the youth been consulted? 

ii. Have the residents of the area been consulted?  

g. A copy of the contract made public 

h. Are there programs in place that allow knowledge transfer to happen to 
in the future Zambians could own and run such projects?  

i. Was this deal in line with Zambia’s Vision 2030? 
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Our future Plans 

After this petition goes on to engage hundreds of thousands and then millions and we 
get our response from the government, we will go ahead to more requests. 
Specifically going back to right past wrongs: 

KCM Deal: 

*The government and KCM are under a moral obligation to do the right thing 

1. What can be salvaged for the Zambian people? 
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